CHILDREN’S PROGRAMMING COMMERCIAL LIMIT COMPLIANCE
DISCREPANCY REPORT

CHILDREN'S PROGRAMMING COMPLIANCE

I, Rick White, in my capacity of Regional Program Coordinator of WSYX/ABC6, Columbus,
OH, hereby. certify that for the period from July 1, 2006 _to September 30, 2006:

1. Iam famlllar with the commercial limits lmposed by Section 73.760 of the FCC's rules
(no more than 12 minutes per hour of commercial material may be broadcast during
children’s programming* during the week, and no more than 10 4 minutes per hour

" on the weekends);

* ‘Children’s programming’ when used here'means programming originally produéed_
" and broadcast primarily for the audience of children 12 years old and under.
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CERTIFICATION

F OLLOWIN G IS ALIST OF ALL ABC TELEVISION NETWORK PROGRAMS DESIGNED
FOR CHILDREN T'\K}ELVE YEARS OLD AND YOUNGER WHICH WERE SCHEDULED FOR
BROADCAST DURING THE THIRD QUARTER OF 2006, JULY 1, 2006 THROUGH SEPTEMBER
30, 2006. THIS CERTIFIES THAT ALL OF THESE PROGRAMS WERE FORMATTED (]N TEE
ORDER AND AT THE TIMES INDICATED) TO ALLOW FOR NO MORE THAN 10.5 MINUTES
OF TOTAL COMMERCLAL TIME PER CLOCK HOUR ON WEEKENDS AND 12 MINUTES OF
TOTAL COMMERCIAL. TIME PER CLOCK HOUR ON V/VEEKDAYS,, OR HALF THAT
ALLOTTED TIME FOR AN ISOLATED HALF HOUR OF CHILD_REN’S PROGRAMMING.

IF THE NETWORK SCHEDULED A HALF-HOUR CHILDREN'S PROGRAM
CONTA]NIN G355 COMMERCIAL M]NUTES IN A CLOCK HOUR WITH A NON—CHILDREN'S
PROGRAM, THE NUMBER OF NETWORK COMMERCIAL M]NUTES IN THE CHILDREN'S
PROGRAM WOULD HAVE BEEN DECREASED TO COMPLY WITH THE COMMERCIAL

LIMITS.

Children’s Weekend Programs :(series)

1. = . Program: D1sney s Lilo & Stitch _
NDuratlon Half hour (Saturdays 9 00-9:30 AM NYT, through 7/29/2006)

Number of Network Commercial Minutes: 5:00-(5:15-0n 7/1/2006)

2. Program: -Disney’s Lilo & Stitch
_ Duratidn; Half-hour (Saturdays, 9:00-9:30 AM NYT, as of 8/5/2006 through 9/2/2006)

Number of Network Commercial Minutes: 4:30




Program: The Emperor’s New School
- Duration: Half-hour (Saturdays, 9:00-9:30 AM NYT, as of 9/9/2006) .

Number of Network Commercial Minutes: 4:30

Program The Emperor’s New School
Durat1on Half-hour (Saturdays, 9:30-10:00 AM NYT, throuch 7/29/2006)

Number of Network Commercial Minutes: 5:30 (5:15 on 7/1/2006) -

Program: 'The Emperor’s New School

Duratlon Half hour (Saturdays 9 30-10:00 AM NYT as of 8/5/2006 through 9/2/2006)

Number of Network Commerolal Minutes: 5: 00

Program: The Replacementvs.
Duration: Half-hour (Saturdays, 9:30-10:00 AM NYT, as.of 9/9/2006)

Number of Network Commercial Minutes: 5:00

Prograrn: The Proud Family

Duratron Half- hour (Saturdays, 10:00-10:30 AM NYT, through 7/29/2006)

Number of Network Commercial Mlnutes 5:00 (5 15 on 7/ 1/2006)

’ Program The Proud Family -

: Duratron Half- hour (Saturdays, 10:00-10:30 AM NYT, as of 8/5/2006 through 9/2/2006)

Number of Network Commercial Minutes: 4:30

Program: That’s So Raven
Duration: Half-hour (Saturdays, 10;00-10:30 AM NYT, as of 9/9/2006)

Number of Network Commercial Minutes: 4:30




10.

11.

12,

13,

14.

15.

16.

Program: That’s So Raven

Duration: Half-hour (Saturdays, 10:30-11:00 AM NYT through 7/29/2006)

Number of Network Commercial Minutes: 5:30 (5:15 on 7/1/2006)

Program: That’s So Raven.

Duration: Half-hour (Saturdays, 10:30-11:00 AM NYT as of 8/5/2006)

‘Number of Network Commercial Minutes: 5:00

Prograrh: The Suite Life of Zack and Cody

Duration: Half-hour (Saturday, 11:00 AM-11:30 AM NYT, through 7/29/2006)

Number of Network Commercial Minutes: 5:30 (5:15 on 7/ 1/2006)

Prooram The Suite Life of Zack and Cody -

Duration: Half hour (Saturday, 11:00 AM 11:30 AM NYT as of 8/5/2006 through 9/2/2006)

Number of Network Commermal Mlnutes 5:00 '

~

Program: Hannah Montana .

Duration: Half-hour (Saturday, 11:00 AM-11:30 AM'NYT, as of 9/9/2006) 4

- Number of Network Commercial Minutes: 5:00 -

Program: Phil of the Future
Duration: Half-hour (Saturdays, 11:30 AM-12:00 PM NYT, through 7/29/2006)

Number of Network Commercial Minutes: 5:00 (5:15 on 7/1/2006)

Program: Phil of the Future

Duration: Half-hour (Saturdays, 11:30 AM-12:00 PM NYT, as of 8/5/2006 through 9/2/2006)

Number of Network Commercial Minutes: 4:30




17.

18.

19.

20.
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22.

Program: The Suite Life of Zack and Cody
Duration: Half-hour (Saturdays, 11:30 AM-12:00 PM NYT, as of 9/9/2006)

Number of Network Commercial Minutes: 4:30

Program: Kim Possible
Duration: Half-hour (Saturdays, 12:00-12:30 AM NYT, through 7/29/2006)

Number of Network Commercial Minﬁtes: 5:30 (5:15 on 7/1/2006)

: Program: Kim Possible

Duration: Half-hour (Saturdays, 12:00-12:30 AM NYT, as of 8/5/2006 through 9/2/2006)

Number of Network Commercial Minutes: 5:00

Program: Power Raﬁgers: Mystic Force

Duration: Half-hour (Saturdays, 12:00-12:30 AM:NYT, as of 9/9/2006) -

Number of Network Commercial Minutes: 5:00

Program: Power Rangers: Mystic Force

Duration: Half-hour (Saturday, 12:30 PM-1:00 PM NYT through 7/29/2006)'

Number of Network Commercial Minutes: 5:00 (5:15 on 7/1/2006)

vaogram: Power Rangers: Mystic Force

Duration: Half-hour (Saturday, 12:30 PM-1:00 PM NYT as of 8/5/2006)

Number 6f Network Commercial Minutes: 4:30




Children’s Weekend Specials
L. Program: PGA Tour Fore Kids
Duration: Half-hour (Saturday August 5, 2006, 12:30-1:00 PM NYT)

Number of Network Commercial Minutes: 4:30

Children’s Weekday Programs

None

Children’s Weekday Specials

None

Affiliate Relations

Date:




